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MARKETING FACTORS AND THE SUCCESS OF BI RIR AM UNITED Fc

FROM THE POINT OF VIEW OF SPECTATORS.
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ABSTRACT

The proposes of this study were to ®) study demographic factors of spectators at
Buriram United F.c.’s football matches; ) study marketing factors that affect spectators’
attendance at Buriram United F.c.’s football matches; ) study marketing factors that make
Buriram United F.c. successful; and &) study attitude of spectators in terms of the success of
Buriram United F.C.. This study grounded on a quantitative method using questionnaires as
an instrument. The €oo spectators, who attained Buriram United F.c. matches, were treated
as the population of this study. The qualitative method involving in-depth interviews was
also used in order to gain more specific details.

Most of the respondents were men, under b& years old with an undergraduate
degree, residing in Buriram province, and their average monthly income was lower than
«,000 Baht. Football was their most preferred sport. The results showed that the marketing
factors highly affected on supporting and spectating Buriram United F.c. These marketing
factors could be prioritized from highest to lowest level as place, people, physical evidence,
and price. Furthermore, the marketing factors could also affect the success of the club,
especially from their competition results and fans.

Lastly, guidelines mostly recommended for the success of Buriram United F.c. are as
follows: @) the club should recruit more talented athletes, especially from the local, and
promote better interaction with its fans and rivals including being generous and recognizing
the value of solidarity; ©) the club should maintain or improve its ranking or competition
results; en) souvenir items, souvenir prices, and sales promotions of the club should be varied,
and the public relations strategy should be improved in order to be easier to access to the
club’s information; &) the number of away tickets should be increased as well as the
ticketing distribution channels.

The results from hypothesis testing indicated that the demographic factors including
education level, occupation, and monthly income level of spectators at Buriram United F.c.’s
football matches affected on marketing factors of Buriram United F.c. which was significantly

different at o.o&.

Keywords marketing factors, Buriram United F.C., Point of View of Spectators
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ABSTRACT

The purpose of this research are to study () personal factors, information technology
adoption, perceived service quality and satisfaction with the grab taxi service and () factors
that influence the satisfaction with the grab taxi service. The sample group is €oo people
who use the grab taxi service in Bangkok. Most respondents are female, aged between me-co
years old. They mostly are single, graduated with a bachelor's degree, work for private
companies, and earn about bo,0oe-mo,000 baht per month. They use the grab taxi service
during o&.oe-ox.0o A.M. For the test results, the first issue is the acceptance of information
technology as a whole is very important, with the highest score on the ease of use. The
second issue is the perceived service quality as a whole at a very high level, with the access
to the minds of service users is the most average. The third issue is the satisfaction with the
grab taxi service in overall, which is very important, and the average fare is the highest score.
The fourth issue is the hypothesis test #e that the personal factors in sex, age, and period of
service use statistically influenced the satisfaction towards the grab taxi service. The fifth
issue is the result of the hypothesis test #lo that the information technology adoption has a
significant influence on the satisfaction of the grab taxi service. The last issue is the result of
the hypothesis test #m that the perceived service quality statically influence the satisfaction

of the grab taxi service.

Keywords Information technology adoption, Perceived service quality, Satisfaction of service,
Grab Taxi
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ABSTRACT

The purpose of this research was to study Exploratory Factors Analysis of apartment
attributes for student, and to present a form of attributes that conformed with demands of
students of Silpakom University. This research gathered data, using questionnaires, from &ow
students. The analysis of Exploratory Factors Analysis found that variables could be divided
into & interrelated groups, namely the completeness of Furniture, Image of apartment, Ready
to move in, and internal and external Structure of apartment. This result can be formulated
into the proposed strategy named “FIRST”. The result from statistic application showed that
all of those factors, except the Image of apartment and the completeness of Furniture, have
influences on students’s intention to rent an apartment.

Keywords ¢ Exploratory Factors Analysis, Apartment, Product, Nakom Pathom province

27



anudunuazanudAguaslaym

Tunaeuszine Mnendededueseinddlunisiauiuseine Weaann N1 Usevnwsu

<
'
Y

finwnenfefiduaiwarinuain genasvioudnnuduuisluifiesiuresanidunsounss dudu

[

NusrudrAglunsiauUssinaag 198

N

8u (U357 1n1na, beeo) vnziigiuynnatauil N3

a

WasukUasanunwneduluanuy19®ie Tagnnizadesiiandudnseudnfnwdaduyiai 18en
Y a o & v aa o A v v Ao A v 'y}
rglunisiule Indudedinedodenmunzauneldaninwingeunaielaiuisoaula dunis
a v g A
SouldLAuD

TngRN1Ea81989nN15ANY WS EAUNMINENSeNTNLTIU TNANYIADININULAUNILNDANEIRD

4 anufnueuden sewnll Anudenisiegedeludnuugasinuig vefn isemiviiun

= & X Y a a v a a o Y] s o o i
39 Winduauluiie lnglul beoe uminerdefaling Inenuanses¥i@uInduns densegly

o = [ [ a o U = 9 v = 1 [ o a v a
DILNDLUDY ﬁ]ﬂ%?ﬂﬂﬂiﬂﬁm mmmuuﬂmﬂmﬁiwmmaﬂﬁmﬂmmaLﬂumuaumm LmIneagAauIng

a ¥ %

, o&oo) 1 Jgymueiinluumingrdedsruiuiesinlifismeneauiessns WnAnwdiulngds

Waniiin e1duuenumInederinlivansUnH1uNgIATe N sSMiuIUS MlagTaUNNINe Y

a s

Aaunsfidunu unnTuegesing dwalinisuszneugsnaenisniufiinisuaduniguuwssiy

1 4

ma@fmauiaLﬁaﬂLﬁzha‘mi‘mLuuﬁmmﬂﬂﬁwﬁuagﬁuum8%%’8 WU BRNTIALYN Q’Lmzﬁ'}

[

NWe VOINDNN YILaNAT FINDIFITIUIBAIINAZAINGN 9 USIalagsounann laglanize9es

v Y a v o W

@ I3 v O o @ & Aaa a | U a A 1 o Y a
9YHNU NANNUNVDINDNWNUUUNUUTIYEN mwm@mﬁwa@@ﬂqimﬂﬁﬁ[ﬁ]La@ﬂl’slﬂ@']ﬁEJGU@QQUiiﬂﬂ

o

1 A o 14 s

1119998 druuszaunianisnaIndiudu 4 (396na 93ANIA, b&&e; Khemchotigoon, &

q

e ca

Va v X A

Kaemnanee, bood) mewnil §i3e3annuaulanasfnunadnuurvesensniugiiiiiasoniny
#alALEDNEIBNISN AU VDY UnANWINNIIN1a8FaUINT INNIANTLINVTIAUINTUNS LD L%
ADAARBINUAUABINISTLNDZI WAL NMUILLINIINSIAUSNSHATNANEIse lluaunan
INUILEIAYBINIIIY

1. WieAn¥1eeAUsENaUTd1TIv0IRMaN Y YRt N TNWugd S uinAnwy) nsalAny

WINESURaUINT IMeNVANTE I IEUINTUNS JInTaunsUgy

vaa

2. LileANYIBNSNATDIAMAN YUzYatENINILIIINasaAIuRAlaldon N SNl ves

CY

UnAnwunninendedaling e nuansesvisauuduns Jmiauasusy

28



FUNAFIUVBINITINY
AAN YA YBsENSIWYIBENaseauRsladenien Iiuivetinfiny) unInede

AauInsInenuansEsviauNduns Jmiauasusy

YDULYAYBINITINEY

1. veuaduiion Usenoude andnunzvetsewsndiu uar anudsladonidr owdy
WUV URInANINNINGIREAaUINT INYUVANTE IV IIEUINIUNS

2. YaulAAUUSEYINSHaYNaUAIeE1e Ao dnfnwseAulInnns Yewnineraefauing
WU NVANTE TV TIAUNIUNS ﬁLﬁwaWﬁmﬁuﬁagjﬁnm‘[@mauwﬁwmé’a Weannlinsiu $auau
nauiog1sTiuey {3de3dldnmsfuinnguined1smniiBnisues Cochran (woom) fisesu A

Wolludnuay «& 1AaNUIUAI981UYINNY mee 19879

v
v

3. YouLuaLIan N133deasdiinisdaiudeyasenitnfousuiiay w.ea. bevo -

UNTIAN A, b&oe Te1UANI
¢ v & = S o aAa % v & ' ! o Yo o =

ansviduyl nunede e1a1snedendeniniswlsiesiniduniivedendeliiudndnun
lngsouuninedefauing Inenuansenyiauuduns Sminunsusy

ANANYLYDIONSVLIWN vun8da AnantaeonsniduidLaueliiunainiianauaues
ANUABINTT wazasaauianelalniugign

Anuadladeniensniduriningis weAnssun1s¥evesuslnAindun1emaRInn1g

NTALaTUTTEIUNIUEDNAN ¢ B89N
a a a o d' ‘:ll ¥
WWIAR MU kazawIdeneITes

AMdNYAzYRNITMIIUY vu1eds Auaudinensnuun'dauslviiunainiie
MOUAUDIAIINABINTT Uazassanufianelalviduginn Ineidelaussyndlduuifnnudnume 1o

HARfuIves Kotler and Keller (woeb) lalisueiAusenauvainuanuevananiunly de

[y

HolUll o. dnwag nuneda sULUUNSIENUvINARugiugIuINGATMNAITIZE . 115 UTuuss

<3

i 1

e N15UTUFULUUNISIdauveInaniueilinsaiuA11uABIN1309gNANHIUNTT ONKUY
NANAY WAZAISEDAITNITNAIN o, USLANTAIN NUN8D S2AUMSITUnaaniuatuy A1sazyiila
& ANUADAATDY MNTY ALANvEYRINARSMTIUAd I RUTENoUNS ALY

Y

5. ANUAMNY Ve AnLAanisiidneatensidnuremdniusinieliannnisldanulaguns

A v P ] va a o ¢ ] v a ') o
6. ANuednlevuete Audululannaniuiazaunsaldnulaegrsuninieldsseziiainse

91gsldnunuiinmue o. auaunsalunsgouwey vaneda anudglunswiledaym gl

29



1% v a

anAUsendaly wazialunsgeuuYINGn uNtuAIEAULeY <. dlndnanetie Manuaiuag

L3 1 1%

AusAnTiTeiisdonaniel Fpaineeulanial wazenTiazifeuluy AUAslaldenignensy

AnuAslaEengIaN I Tulnueseadaiuauddladengeves USlnat vianeda

WOANITUNTFOVDIFUILAATNARTUNENFIINATRAN T AT USEEIUNIGTDNEAN 9 0819 DU T

a =

weRANTIUNSTOUUANNTvIIuEliAINAIURIlTiFuAR (subjective intentions) MiyAAa Huilse

(%
a o =

HARs I (Keller, booe) memnil dnnisaaindwinldaiusilagevesduslaafiiise nanduailunis

q

(%
v s 4 s

PUN8WULTUN1STORNAAA UNUUVDIHUTINA F99719n8171A70 AuRalatdentane wisynidiunuea

Y
[%

TnAnwuingrdeauinsdueiesastouiuultunisdengensmduives dndnw Jeazu
Usglevdsorusznaunisemivaiusiluswian

el nan5i¥ered $Ann AN (oeee) qlim nisuial uazdsvands wauui (odew)
waz Saurnsal Asieietad(ecee) Nanwitlasudiiidninanonisinduladenidmennienvunes
TnFnwunIne1ds waztevieu ledesunuiindrenieiuin Jadediulszaunisnisnainlusiy
HARSILIY YAveItiain AuYasniy uazAunTeuvassruvas sllnalidiudidgly n1s

Andulaudenmennvenguiieg

a ‘:‘I a Qv
ATBULUIANUAANIELUN1TIVY

AadnHazYRIeININTIM > anwela@enaminaiui

AN @ NIDULUIANNANNITITY

WANTUNTIAY
Usgrnsuazngusiiegie Ussvinslunisfinwiaseiilaun dnAnwiseduuSaygins veq
WIMeFeAaUINg Ingwansesriauinduns Jamdauasiguinidreninuivieguinm lneseu
WINeNdy esnlinsudnunguiiegainiuey I3esldnsiuinngudiegns mu3snis
994 Cochran (woow) NsgRuAMITRIUToYar «& LAWY sce T18 LavtionuRANaInT 819

LARTUINNNSAULUUARUNULISDAE b NT0UTLUNN o 518 SININEAU €=o 518 AUNAININIT

psIvdeUAMNNTeseyalALuUABUAINNaNYSal F1UIU <o YR AnTuTREY .o

30



K & av oA Ay v s awv = o
LASRIUDNITI98 A LLUUADUNTU 'Vll@"ﬂ']ﬂﬂ'ﬁUi%EJﬂm\‘nu’]ﬂEJiuaﬂm Imﬁﬂmaﬂﬂmgﬂaq

INNIWYIUTENBUMIETRANNTININ o T8 UTeenAaNTeuasavatnman vz uandniue 109

' v
a v A 1 s

Kotler and Keller (woeb) UerNANAILALEBNLINDNISNLIUTIVIUNANWINNNINGF8FAUINT
N

11U @ TaUUYTTYNANIINMUITEVDY J9ANA 2AUNA (v&do) gHA AIsUNUY LazUszande

q

AU (ogew) hay Saunnsal AsnIeiadodea) SINEY ox TaA1nw THURTIEUYTEMAT &
38RV (rating scale) l4inausin1sudar1ved Best and Kahn (ecee) ngseauaudidguiniga/adl

WNAER (ANRBEIVINETY & &o-&.00) TERUAINEIAYNIN/ALUN (ANRREWINEU a.de-c.&o) TEAU

o w b4

Aud1Ay Urunans/aslaliunany (Aaduingy b.de-a.¢o) seAUAUdIAYUos/Alatioy

'
a

(ANLRAUIYINEY o.¢e-b.&0) kazszauaudAnyUosnan/Ailatoaian (ARABIEY e.00-0.¢0)

9 9

v

HIdelavinnsnaaeuALigansmailen (content validity) iielanunsadaldnsemiu

[y

MOUILAIAraINISANYY INERUNTANTUINFTLIIYIINIU o 111U tDYINTUTUUTIMALY wag
TIREUANNIINTINEAALUTEAVEAMUARnAR e IneyndamaiulunsAinwaalda widu o

VAUNINMI 0.¢ WAA9IT TBANDNNTIANUNLINTIANULLDT 1NTURINITATIVEBUAINN UWTDND

ad v ¥

Youuugouny (reliability) U9uUUaEDUAIN MILITInAINEBnAasIN18lY (intemal consistency)

1 [y

Inenaapuiunguog1ednuiIu <o 518 wagldaradfaulseinsuaarivasaseuuia (Cronbach’s
Alpha) Wuin fuuseurdadaeiimanudesiuiiiu o.ode warfulseuddaden wenm
iuel Senarundesiuiiy o.ooe 39901 0.0 uansi1 wuvasunudaudetie anunsauly
Anwsiola

mafunurdeya Mefnnasiiidunsideidednm (survey research) Wusiusiudoya
AIBLUUAD VDY mﬂﬂfcjmﬁ'aasmﬁLﬁuﬁﬂﬁﬂwﬁzé’w%ﬁyagm@ YDINWINGNFUAAUINT INeUR
sz isanudund Sminuasuguiitemimiiuieguinalasseummiingrdesam <oc au

'
o =

NTIATIERToYR UUUARUIUNTIUTINLANINTIRdUAIINNADY kAt UUARUDINT

v

auysaludanuanny Lsha wagdasizideyanislusunsunisAiuiueadfdnsaguaie

Y

ANNIADT AIEIT NM1TIATIEBIRUTENOUITNA15I9 (Exploratory Factor Analysis: EFA) Lia¥11n13
anin 03dUITNOULATANTILINTOAAIUNTEAIUNT ADUNITILATIENBIAUTENDULTIATA {ITelavn

¥ o < o 2 [ 4 6 I Id = ! a
115 As3vdeudeAInINvesladeandnyuzresanindunduidutdivungueanisAnyr i
ANNENTUS aunsely' TneldaAau Kaiser-Meyer-Olkin Measure of Sampling Adequacy: KMO
Wag f1 Barlett’s testof Sphericity Lendeasuin deyaiimnumnzaulunisinsgviesdusenauy
WedTanseld Han1T NegeUNUIY A1 KMO  UBdRaanuaiuatan1sviiug iU o.cme FeilAn
UINNT o.& kazktd o.0 a3l a3 Teyaianuwmiizaunagldisnmsinsiziesdusenou wasnag

a1 w [ [

N1sNAABUAT Barlett’s test of Sphericity Wu11 HAUEAIAYLYINGU 0.000 WAAIIT AIVITAIS 9 3

o

ANuduNUsSHutn w1 vinale

31



1 9 o Y o [ J Y a J o . . .
(RENRIAe flvl@ 1ﬂ13ﬁﬂ@'ﬂ\3ﬂ'ﬂ§$ﬂ@ﬂ@'JfJﬂ1§3Lﬂ§131’iﬁ3u1j§$ﬂ@ﬂ3}‘lsllﬁ1ﬂmu (Principle Axis Factory:
o J . J o o 1 %‘ Y] J .

PAF) Tﬂﬂﬂ1ﬁu@ﬂ1vl@!,ﬂu (Elgenvalue) UINNI 1 uaz°Vnmimuammumuﬂmﬂﬂixﬂau (Factor loadlng)
Y ax & . o o A 7 y ¥ o ¢ a '
AIYIDTUYUUNULDUANIRTIN (Varimax) !Lagfi’nfﬂiﬂﬂla@ﬂENﬂﬂigﬂﬂrl_lﬂ?ﬂﬂ1u1ﬁuﬂ@ﬂﬂﬂ§Zﬂf]ll‘ﬂ UINNI 0.5
K1 ' o Aa 1 ¥ o 9 ! o @ ) Yo Y
6U‘L!Ul,'ll ﬁ?u@?LLﬂiWNﬂTu1WUﬂu@ﬂﬂ')1 0.5 i]$‘1/|1ﬂ13i5]ﬂ@@ﬂvllh’l\‘1ﬂuﬂ Llﬁgvlﬂ‘ﬂ1ﬂ13‘ﬂﬂﬁ'ﬂﬂ ATVUYUADU

Yy 9 ¥ a & A Yo Y o ¥ o ¢ Ao o A o o
VWNAULIDNAT L‘V‘IE]Ulﬁwlﬂﬁ'JLL‘]_IS"Uﬂﬂ1ﬂ?uﬁ1uu1ﬁuﬂ@ﬁﬂﬂ3$ﬂE]‘]JV]ﬂWTl!ﬂ (Nagy1 NUYY VYW, 2554)

M58 1
Y
AnfminesdlsenounenaInITHyLUnL

paAsznoU
@ Y o 4
Fulsvemmuesnilsznou

¢ v da < A v o
2anszneu 1 anuasuINveunestiesuaznsadl¥mealutied
1. Anuasuauvesgilnsaiiniee]d Ivlvha1e o Tuiewin wu 648

[ i) 4 '
wieeluema Tnsviad gy lulasnw wsesinheu dudu

IA o

sa o Y o 1A y & 9 sw A4
2. ilostimasndudlunmeluieann iy Bes qiaer TazuazNianu 93]
a3 Y
01115 1 uaU
¢ A 9 s s Y A ' o A
3. gUnsainsoaly nazulesinesneludodiinasgiu ludiga wie 930
= 1
1J 8110919
d Y] d d Y dJ
29A152N01 2 MWANHAUDIDIISNIBIUN

o

o s S Y S Y I Ay
4. pwanbalverdesvesews nuiuiomnsnfuiiungin 659
o ¥ Y o ' Y ' & < £y
5. STAUTUANUFIVOIRDIND 135U Hoogiu 1 5 8 1Tludu 237
6. VUIAVBIHDIND 517

U

d b4 Y
asnilsznau 3 anumdenlumsiiey
7. anwazeiameludioimsuazioanin 710

Y v A 9 Y ' = A o = o o
8. tewinfianmanundouldan wu hifidundigadons dedes i

FOULFUNAIINAD 725

(Z Y o ' <3 Y v < '
9. Anwilasanemelurioann iy UsegaonioawnianuuIas WY Hu
= a a0 9 a
UITVUNABUIATY UABINDIANI Key Card NABI9951A 736
9 v A I ' o ' A ' ) <
10. Woannianuiuaiudd wu yanadu luawnsoveudumiu aely
wounin1a Iagmmiznihae wiesuszideio 740
1 1 a s
1. anundowvesszuuasisgylIna wu Tiih dnlszih sumesaia

and 653

32



M319 1 (AD)

fuUstenanu/esAdsenau paAUTENDU
)5} m
parUsEneu <lassaieneglunazneusneiais
12, JULUUNIANUAIIRIRN WU & Wallpaper  .owe
13. madenlifaneiesguinsinielurentn e
14, ANTINANYULYBIBIATT LU JUNTIVBIDNIANT FFULALNITEONLUUTBIBIATS. weld

15, lAssaiemsiasAun mUelanldlunisneasneiiennns o

INNITHATIZN EFA F391579 @ WUIT MlUsaaudnvazvesensniiuiaunsadasiunu
asrtsznaulmilie oeiuszneu Tnsesfusznaua « asrUsynauansaesuenuulsUsIu 989
FauUsdemanuianun (Explain Variance-Cumulative) 1450882 bo.al wazufazeidusznou
A1115095U18AUMUTUTIU (Explain Variance Per Factor) lasgninsdovazo. <&l mam b UAay
osdUsznoufidloinusening e.oc i1 €oe nefulsiamauiis oe dodinagasuynie wine
o Mowasiidnimtnesduszneusus o.des - o.amo InglunsazesiusznauarUsenausesh
wUs Famouszning e-e dofnu asunsinszi EFA Jadunndnuazvesemsmdusinudy a1n
1 wUstarauis o 9o @nnsaanaldiiu « ssddsznauldun o. AuAsUEILToLDSTaDs
way wsodldneluies (completeness of Furniture: FURNITE) . am&nualvesanisnidiuel
(image of apartment: IMAGE) m. Aamsexlun1sidney (Ready to move in: READY) uae .
IAssaseneuly uag nMeuene1As (internal and external Structure of apartment: STRUCTRE)

gaanunsorunasiadu guuuunagnsiidedn FIRST

(Y]

foN1IdulaiiesAlsEnauNanialauIdAIIeNnITIAIIENOA0BE N UULTITY

e>2p

(Hierarchical Regression) sneluswnsudnsasy TUswnsudnsasun19ans wieeSuletadnsna veq
g 3 ¥;

AANBaEUIaNsNiuYINiiNasanuddladen e SiusivesinAnwiumanedy Aalins

33



AN 4

AIIGNFDNA 1N TTTIUN UASAIUNTITUTTIVYDNUINTIA

s composite Inter-construct correlation and JAVE
reliability FURNITE IMAGE READY STRUCTRE

FURNITE 0.3 o.cleel
IMAGE o.DafD o.balo o.co&
READY O.ENE 0.Ex6 o.be& o.¢o&
STRUCTRE o.0é&e o.neen o.n&m 0.€éc o.€n
INTENT* 0.RNE 0.0&m 0.060¢& o.bbm o.blom

VIF ®.n®o ®.00/0) .90 6.Cox

NEWe): Alauiiu Ao iZAVE maneile dvlldmiuinanugnasadediuun

* INTENT A8 A1UASLE8NNaNISNEUNva9unAnwunIness@auing

4 1% o

NAITN b ANUYNABINIUNITIIUN (discriminant  validity) 091nTInN1saulaan

v
(Y Y a0 ! ! o/ s

! o & A Y v ° ] ) A v o

\AVE  galludviidinainugndesniunisdnuunvesuiasidiulsiinesdd1aaninarnduduiug
589U (cross construct correlation) Tuaaus (column) Wil YasiA1ANUGedelaves
1195 IAlVR1TUIINAY composite reliability (CR) #4A1592R03a9n1 0.0 JulU (Fornell &
Larcker, ox'co) gn18fe A1 VIF (Variance Inflation Factor) iuafinzasvieuliiuidndnasuy
Y93R2uUT U8 (predictor) TUAILUULAUATY N128952009AUUS TUAILUULAUA TS
(multicollinearity) #i n15 e5ungdnmLUsviuenegluduuuluiianuduiusiuegidls deaisd
' ' = = \ Y M a . al v

AN & YTPUNNTNBNR By Inaend & lawalimsiiu oo (Hair et al., oxcw) Litowandlviliu
1 fulsfldlunsAnelifl Jaminnzsinaesiuusiuuiunss lngnan1snadoulanslmiuin

Y 1 ¢ & 1 Y 1 e ) a ! £
V!ﬂﬁ?LLUiNWULﬂOA"VIGNﬂ@’]’J VLG]L‘U‘LlE]EJ'NG”I"Nﬁ?ll’]iﬂ‘hlﬂﬂﬂ/l@ﬁ@‘Uﬁllllm;ﬁﬂum@l@

NANISIY

Aneusuvgeun v lngidunands e1auszina bol oy o Tu m Anwieglusyiuiul

' 1%
= ! Y 1 Y

d' A O aa S oy al o w g 1 o A a o
N ® I9NAIUIPDTYUUNE LAZYUUN enfUAIRNUVUEN all(?n@EJ'NV]ﬂﬂ‘U']QQI‘UﬁS@UGUUTJW o UAITUIU

q

Uee Ngalaunguiisgitieutmuniineldfofounnimsowintiu eo,coo UIN(Eevasee.&)d

Wigadiy Hesntunisneliniunil eo,000 UM (5888¢ 0c.&) AN o

34



AN 3

AMANUAFIVYAAAYINGUHIDEN (V) = <o)

AnENUR INIEIUSDY
L AN Der.n
v U I o = & oA
) ARNWNYUTN
TEAUTUU WUUNANY Stiuﬂ ® _—
nsAn JudnAnwnduidi o .
I = & oy a
LWUUUNANITUUN
o b&..o
DuthAnetudi
oo.6)
selamaien LAY & ooo UM e
&,006 - 0,000 UM Do.x®
®0,000- ®&,000UM oo
AL 0,000 UM TulU o

a0 AEIEA ALRAY

o J @ULU8RUU AEN

518715 UIATFIU
ANENYIEYDIDNT VLU o &oo el o.€
AuAsUSIuveuasinesuaznsadldnieluios ooe & 00 ol ocle
ANANYIUDIBNISTIIIUN ©.00 & 0o I oo
anunsedlunisidney @00  &o00 <o 0.&x
lassasenelunaznieuenennns .00 &.00 L) o.o¢
audsladennow e ®.onan &.00 on.&E 0.00&

NENTN o KANTIATITERRANTINUAMUSNITTUNTITE wudn Tunmsiungueiedng

11 sriunssuiaudnuazvetemIdiuiegluseiuinn (@1afewiiu a.cx) 108150310 0. AN

wieulu msieg(Anadeiniue.b)eo.Arnuasuniuveunasiivesuaziasadddaigluias

(ANMRAYYINNUC.0&) m. ATIAS19N8TULAEN18UDNDIANT (ALRAUINAU e.olo) haY & AWANYAI

YDIDNWITNLLUY (ANLRAY WINNU o) MUAIAU YULT AIUAILAFDNLYIDNWISVELUNTLNUNNNS

Sufegluszduunn (AuRdeniy o.ee)

35



AN 4

N13UATIEHONDDEINSUUUITITURAN Y YDION TNAITIINaADA IS [aIAD NI 19N TVadUY]

s WUUTIABY @ WUUTIRDd b BUUTIEB e LWUUIRDY &

FURNITE 0.0&** o.em* 0.0& 0.06)

IMAGE o.0& 0.0u 0.0&

READY o.loa** o.lbo**
STRUCTRE o.e*
Al .ol en.oel b.@D ©.onc

Rsq. 0.0bo o.obe 0.0€& 0.0Dm
Rsg. Change 0.0bo 0.00D 0.0b® 0.00®
SEE o.edmno o.edno o.0lwe o.ve
F K. D.en&n s.&enen o.elel&
Sig. F. 0.00b 0.00b 0.000 0.000

UL * p< 0.0&; **p< 0.00
q

PNANTN & wamﬁLﬂiwﬁmaaawmwm%a%gu pglUsunsuAUIMNISEdAnUIT Tukuudnass

7 o AuATUEILTBLesneduadasldnslutesdisvinarennunsladenidren iy ves

HnAnwiunIneae@Aalinegalided1Agyn19ads ansaesuiensiUasunlameninudicle en

Wensniuivesin@nuilisesaze vaziinmdnwaivesonsmdundisiingiuianiseiuie ns

Wasuulaswesrudsladengronsnsiuissindnwldifiututosas o. Inenan1sIAIIZ wans

THdiuin nmdnwalvesensnsiuildiisnsnaseaudilaidonidiensngiusivesindnel ogasdl

ydIAYNIEn

sioun gdeldiiugadnvazvesenImiuidunumdeslunisidirey waglassaiianngly
LAZN1EUENDIAT ASlUANNITIATIENANDBENY WU gruran1seSuiensiUasunlasueininy
Filadenitienidniuvveaindneiindudesas b.o way 0888 o.oc ANEIRU Fadiei
AAN BN INWIYNTaTeu1AT181RE19ATURILLAT WU AUATUNIUYBLWBTILReT

wazLAseIlN18ly PaBRIU AINANWAIYRIBNISNLLUT LT BNSNaram1 1WAIlaLaBNLIDNISNLTIUN

vosnAnwiwiag1dla WeRiansantusvasiden wuit anundevlunisiieddunudnynsveds

Wsnunnd Ay e iesanaiunsaesuignisilfguniasvasnunslaienigreniinuiurives

]

v

Jn@Enulau1ndedosas b.g IAUNaN1SANYIASTINAINITSUNENISIUASULUAIUDIAUAILALEDN

WaNISNIIUTveNInAnwlasesas .o

36



anlsema

v = v

UnAnwunnIneraeAalinsiineunuvaeuaudiulvailumands onguszann bol Mas
AnwszauligInsTuln ollsulilndunalfoun1nimis iy eo,000UIM INNANITIATIZNR

anneeNRLuULEITL nudn anundenlunisdiediluaudnvuzdidgrotenisnduiilossin

[
]

a1u1snesurenisiasuilasasniuadadangensnduivesinfnwlauiniian snvieded
avgnasienuAslaidenidrensnduivesinfnwigaianuieniu Nallaunieslunisidney fie
Juiugudrfguesinn laganzegedainfnuiideanisavasainaviglunisegende anui

wnvestnAnwidsdndudediniunionlunaty 9 AU NIEIUAILEEDIR AUUADANE AAD AU

(% (%
o A

AunSenvatsyuvas syUlaa wu i ihuszur Bumesde widadid oy Jedenugulu

<

nsesetinvesrululagiu
donAasINUNANISANYIVBY Ning and Chen (woews) Adnwigiiudadefinaneniuis

wolalureinuestinfnwuniingaeluuszinaiu wuin dnfinwdiulugazliauddg v A

Uaandelutinuarnsnddudusg19u1n 89898070 AIUNSDULATANNLTLTIVDIEISI1UIY A

o

[y

d2A2NA19 9 (room amenities) n1eluesin WuRsITUNAN1IANYIVOY SHUNNTal AstATaiad

a 1 v = 1 1

(o¢¢e) wargia assuianl uazUsvands wauun (veew) Anuin dnAnwingudiegisdiulngay

o

[ [y

Tiaudgiuszsuusnwnudasadeflauinsgiududidunsn vausinan1sfinyives dnsna

o

]
v a1 1 aa v

NATUS (o&e) Nnwteladendmasonunndinvesin@nwinminerdefaling wuin seuu

9

o w 1

amssulnafinsunsuiinnuddyedianndenunmdinvestindnu Tusuiiinede

namslaszidimudnit Jefedulassaienglusazneusnenmsiidvinadeausiila
HoninansMiuiveinfnwingudie81e denndotquNanIsAnyIues a1 ATsuRm Y wag
Uszandy nauwi (eees) Anuin anmuesermsinanesin uagnindenitnerdevesindne de
Wil e sssuiiand warUsvands wauusi (see) Suauoli fusznaunsnaviiulfus 01a1s
Tifanwiegiane (osananmuazdnuuzuesornsiinasienisuenseuuuiingeuin (word of
mouth)  wesnAnw suardinarenitusdlaidenigronimduivesindnvisesy q di
Bennett(boeo) leinanliin aaunmveswdnfusinfazilugnanisdniunu uazsenvieidly
BUAN

vuzfinnuasuiuveaesinoiuanaiaddnisluios nnfenmdnuaivesonsndusiii
ndulsifinaderudladenideminiiurivesndguietisusogla uandstunansinuluefio 4
w1 AN e uazruavesiesindeudfyedianndenisindulaideniiiinerfeves ngy
AI9EN9 (U197 LAINTEAN, bEE; JIANA WANWA, bEde) LULALITUNANIIANYIVEY Ning and

Chen (woe) MaUdIN VUINVBWBINN LazAIINEIvedeIA1THANNd Ao 19uNianINitnela

37



YenAnY) WuALINUNAaNISANYIVEY glA1 Assuim wavUszands nauun (o &) MNUiN

'
°o v w 4A

TnAnwazlinnudfyiuiedeaaznndnuaiveseiniifianudidede

Jufiundanein aruasuduveanesiwesuaziadadldnmelutonduadondsiiinade
anuRslaEenrensniuvesindneilagaunsaesutenisiasunlame sudslaideniane
wsniiuivesindnunlddedosar o urnduanunumasaulifisninadeanussladengieniiv
shsivesiindnwiias Weifiunadnuazvesomdniiuisnudu 9 adunsiesey aoandosdy

v

nuATeluefnfinudl westesuazaunsalinsald nvinluiesiniasuasutivngalangy

¢ A a ¢ s &

mogrdlidnduladengrniniiientsegendelidusg1af (@3ed antuind, beee; dufindraden

' 1%
a @ = £ o

WFina, beds) og13lsinu nsfiarsundendiinnerdevesindnwitudniudesddeivane
7979892184 Loeani1ze81989578 LAluLAaZLARUNTINUIUINR A9N Usedaas Ieulsenl hay
L4 :? 1 v = 1 (Y= Yo A al' 1 LY = Ql' =
AN LTzIiING (o&bae) L@UeI1 Undnwdiulngdniiselaneneuiiliuintn nsidenfinnis
v o = = 1 v aNa o w < o ea = o & a | ¢
#99 MdadarltaneludInusedarTukaznisiiuasunsnodu Wealdluviandndu nisidengianisy
Y ¢ o ¢ o a v = o W a & a ¢ P P
Wil vestnAnwAeiasuINAMIMINEaNAIUTIALTUd Ay YauzTiesiiaesuseiniadldrig o
v & A & ) aa ' v ) ' a ° P~ ) P
ety esudeludadeseminadesaAmesinluwdazifow TuueufeIdy o1veyuulan
[ 4 I % 6 @ a [ 6 d'v = LY 4 v o v %
Aanwaivesensiuiidudnladenisntdn@nwiinuesinuuazlulinudAyiuauniouns s
Anody wazaldinendedltlulaazlAoulinni a9UuNanI5An®1909 Yuan, Zheng, You, and
Skibniewskilwoew) inuin MsideniMineAeluiuegdussaunelnaiusoulunasifouvesy

o w

1 )
Wi LJudngy

YDLAUDLUY

TOLAUDUUEANNANITIY

1. Mnman1sAnwmu aramdeslunsidnegiidvinademnuddladenidreniiviiul veq
tinfnwiumanetdedatings wndige guszneunismslinnuddydunsimssuanunden vos
sosiinisludunudaonds wazarundudinivesdinerds Tnsfanuszgfontosingid e
WALV B5uunasuasy HYeIuonIin kay Ndo999Un AABAIUALAAIINALDIN WAL
mmw%amaqﬁmﬁﬂLLazﬁzﬁwmﬁ'ﬁ%ﬂﬂﬂﬁugwuﬁm 9 1 bl sz Bumeddin uae wida
flanansondesldauldiud nslamzedisbeszuudumeiidndideiauiaiosuay san3luns
il WlesntlgtiudumedidnfinruddnlunsliTinusedriuvesin@nwidu egenn

2. Han1TIATIEENUI Tassadanislukagnisusneias Tvdnademusiladonidio
s dudvesin@nwiuieadunrumdeulunisdied feweil fuszneunsisesiinsuiulge

ey geuugnanuninedeliiaudasadeegiane weadaaudulalituind@nwigiininendy

38



suds graulaluBnnimisiag
3. WIIINANITIATIEINALINUIT NINANWAIYDIDNISMIUY hazANUASUDIUYDWNDSHLADS
way wwsasldnisluries azlufidvnswaremnudsladeniiienisniiurivestindne uweagelsAnny

9 ¢

AusznaunImsiinuddgiunisasanmdnualnalvidvenisniiu densauaaniuninly

o

Vuady warghagiaus vaueiieIiu Msdnwmssunesineiuazinasldlniiin 1y wsesuSueinia

¢ Y

Insieigidu lulasin wazinsevinuigy Wluesinegaasuaiudiyigasneninuunansng uasiiy

Y

Yo v

YaATURUSENaUNTONN TN BN N19mleeae
v &
JaiauauuzAsialy

nsAnwesssialuasiinisiinagns FIRST Tunaaeuiungudiegedu 9 wu nqu Undnw
YRIWNINIFELENVU viTNFUANTIINUNRNo A lureNnYIeeNSLIWIeNAAOU WIAA TIUD9

U v

luiamnsesgensuiunsAny IR In iunsdunvalidadniunquiiine1de gauanenn v3e

[W1vesRaNITAINNedy $Iude NMsaunuIngy (focus group) ot lUiEuAY NMsAnwITIUTIN

ANULLIANNITITELUUNEL (mixed method) talmAnautlaluusziun Anwuindau

LONANTD19D

a L3

faen 1A, (o&ee). aFFIMTUIINITE. NTUNNUNIUAT: PANBINTAUNMINGRY, NIV
ahn puzdlveransazn1IUYT.

Useftaas Tiawlsen waglenmathavsifiung. (odoe). MIAATIERsAUsENoUdsdITIaf1Y
HARA TR NITIIUTAUSUTNANY) nTdlAnwIunIINeIRBAaUINT INBUVANTEIIVIL
auuduns SmdauasUga. msUssaInmsssAuTIAuaz A AT @ICMSIToose :
&th International Conference on Management Science, Innovation and Technology
boor, HINYWYIUNNFIUFUUNI, NTUNNUMUAT.

U3Re153 g, (eeo). gvsmansuiiionIsianfiogeds A5 e. NFMN: MIANEUAT,
c'ha%smmnmzﬁmmﬁa&jmﬁa.

dufindsdenning. (eeew). Taseiinasonsindulawmioningmsunisogordelus
NFUNNUMINAT UazUsuama. Walvemanswazn1sUNT, uinedusssuaans.

fmsna uTus. (o&de). MIANHIAMNNNTINVBILNANYIUTYYI9T Aefnwimans un1inelde
Aauns. Veridian E-Journal aUunvl lng arvuywemans dnumansuasiavy, (),

G em.

LNINYNR8AAUINT. (b&oo). TIUIUNNANYITINYDIUNIINGIFEAAUINT UseT1UNI1TANY) bede

39



uay wwaliyeninfiny1sau unIneaeAaatng. duAulile o IU1BU béoe, 31N

www.plan.su.ac.th/mis-info/detail-basic/File eb.pdf

Saunnsal Aswsedad. (veee). tasenddnsnananisinaulaaeneninianyuyesunane)
INTINEIFETENIN. AuzATEEANENS U Inedeideding.

[ ;% 6

Jedne WANA. (o&eo). TadeaautssauniinsaamiduanonIsinaulawienismuusiuuyse
Aﬁaus?fmgoagZuLWWAWWU’JW)igAﬁ@. UIMsgsiauvinUaudin, unninendesivdguie.

A919 UWAnTEaN. (o€ee). FIuszaunmInaInilslunsiadulawiine1deeidouyeis)
luwamaurasuaniensl eunaslesrays. SgUssmaurmansumdadio, aming1ae
Y.

g p3susian uavUszands nguw. (seew). Jadeiitinadensdndulameinensues
UnAnwuminendefauing Ienunnses1yis auuduns. Veridian E-Journal auy 2797
Iny arvuyvemansaspumaniuay Aavy, <o), ecco-oc&mn.

a¥manduind. (eeee). MIAnyIAINFBINITYRNHInaEsaA e L IEm AT AIN e TUB N
Uaziuiiaiunaniitasensdnduladensiomsmauissiunas nsdinw weisd

LTI SVIY. RAUAERTUMITGR, UNTINENFENTANN.

Bennett, A. G. (2010). The Big Book of Marketing. New York: McGraw-Hill.
Best, J. W., & Kahn, J. V. (1993). Research in Education. Boston: Allyn and Bacon.
Cochran, W. G. (2007). Sampling Techniques. John Wiley & Sons.
Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable
Variables and measurement error. Journal of Marketing Research, 18(1), 39-50.
Hair, J., Anderson, R. O., & Tatham, R. (1987). Multidimensional Data Analysis. New York.
Pearson.
Keller, K. L. (2001). Building customer-based brand equity. Marketing Management, 10(2),
14-19.
Khemchotigoon, Y., & Kaenmanee, S. (2015). The relationship between consumer animosity,
marketingmix, perceived product quality, consumer satisfaction and intention to purchase
of consumer behavior. International Business Management, 9(1), 70-78.
Kock, N. (2017). WarpPLS User Manual: Version 6.0. ScriptWarp System, Laredo, Texas, USA.
Kotler, P. & Keller, K. (2012). Marketing Management (14w ed.). Upper Saddle River, NJ: Prentice
Hall

40


http://www.plan.su.ac.th/mis-info/detail-basic/File

Ning, Y., & Chen, J. (2016). Improving residential satisfaction of university dormitories through

Postoccupancy evaluation in China: A socio-technical system approach. Sustainability,
8(10), 1050.

Yuan, J., Zheng, X., You, J., & Skibniewski, M. J. (2017). Identifying Critical Factors Influencing

The Rents of Public Rental Housing Delivery by PPPs: The Case of Nanjing. Sustainability,
MDPI, Open Access Journal, 9(3), 1-22.

41



answavasanunsaliunsindulatevesduilaalugsiadivan
SITUATIONAL INFLUENCES AND CONSUMER BUYING

DECISION IN RETAILING BUSINESS
A130T AUNSY @
UNNAED

a |

svinavesaniunisalazlansnananisinduladevesuilaalugsiamuan ansnaves

A0NUNTILUTENDUMY @)FDT1UNITAINIINISADETT ©)FDT1UNITAININITTD e)dDI1UNITA] N119A1T

Y a

14 uag @) anunisaivesguiide Juslnaudazaussinisnavausnaaniunisailugsna AUan

e

[ a 1

uwanenaiuld wazaounsalildmeniinddvinasensinduladeveduilaald naenauaniunisal

a |

NAATEENY AT dnnvesesual wazn1siarniuiiluaniunsalndl Svdwasenistedu

[
=1

MNFwMUEN FEAUanAITTIIEaTERTNLAEIMYUANAYNSYDIIUADEN W zaNiuan1un1Talf

A

Mmdiy  BvswavesdanIunisal nsdndulade
ABSTRACT

Situational Influences will have influence on consumer buying decision in retail
store. The influence of situation consists of @) communication situation o) purchase situation
o) usage situation and &) disposition situation. Individual will be responding to situation of
retail store in different way. Unexpected situation, economic situation, involvement, mood

and relationship can also have influence on consumer buying decision in retailing business.
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ABSTRACT

The purpose of this survey research is to study inspection of alcohol buyer ‘s
identification and buyers cooperation at modern trade stores in Bangkok Metropolitan area.
This research was conducted with alcohol sellers in Hypermarket and Supermarket by
interviewed com sellers of & different brands in Bangkok, totally &e branches. This research
reveals that @) «lo.co % of sellers do not ask for identification check. ) evo.oed % of sellers
realized that identification check is compulsory. e&.&= % of sellers aware of selling alcohol
to minor who is under o years old are prohibited. ®lv.oo % of sellers do not check whether
buyers are the same person in the identity card. ®s.0e % has never check buyer’s birth

date. m) @e.&% % of buyers are not co-operate with identification check.

Keywords : Alcoholic Beverage Control Act B.E. b&&e, Inspection of alcohol buyer’s

identification, Alcohol, Modern Trade
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ABSTRACT

The research investigated learning outcomes and satisfaction of French horn students
by using Gagne's teaching method. The participants in this research were members of school
marching band of a secondary school in Nonthaburi province including four students, two
men and two women. The research instrumental included < lesson plans and examinations,
pre-test and post-test, and satisfaction questionnaire. Eight lesson plans on major scale were
designed for el&-minute lessons, ten hours in total. In each lesson, the students took pre-test
and post-test on their learning progression and responded satisfaction of the lesson surveys.
The data were analyzed using Microsoft Excel and nonparametric statistic analyzing method
called Wilcoxon Signed Rank Test. The result shows that the participants' learning outcomes
were significantly higher after taking the lessons, (before X = ea.&o and after X = «wllod)
with a level of significance of .o ( pA.oo&), and they were satisfied with the lessons. The
participants commented that 'they could apply what they learned into their practice, they
felt comfortable in class, the instructor gave feedback politely, and 'they could apply what
they learned into other parts of their life. To conclude, the participants were satisfied with

Gagne's teaching method,( X = @& and SD = o.€&.)

Keywords French Horn, Major Scale, Gagne
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ABSTRACT

At present, innovation is considered an important instrument for fostering the
competitive capabilities of operators of organizations and businesses. Therefore, those
advanced countries who are well-equipped with the cultivation of innovation pay attention
to promoting and supporting operators using knowledge in science and technology as a base.
They also promote the operators to develop capabilities and the strength to create
innovation through knowledge management processes and management mechanisms.
Innovation plays a very important role in fostering commercial competitive capabilities at a
business and national level. Advantages in operational efficiency are a fundamental
specification in the conduct of businesses. The world is presently paying attention to & G
technology innovation. This is because these countries see & G technology as a key to
developing major infrastructure for countries which will lead to various kinds of innovation
with technology as an important mechanism for mobilizing ultramodern businesses. Smart
hospitals, for examples will provide tele-treatment or operations. Traffic in smart cities will
be operated using artificial intelligence (Al). Smart homes will use cameras to guard against
crimes. Driverless cars will be used for transportation. Public utilities are also provided for in
this development. All of these will increase economic value for a country, increase
competitive capabilities of the industrial sector, and reduce production costs such that they
can compete with other countries. Lifeways will be modernized. Therefore, & G technology is
considered to be a major infrastructure development governing the life styles of a modem

era in the next few years.

Keywords innovation, government, the public sector, the private sector
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The purpose of this paper is to explore the importance of networks in regard to the
internationalization pathways taken by small companies, including drivers, format and
barriers to export. This paper reports findings from a semi-structured in-depth interview with
seven small business’s owners or managers. Results reveal that networks play an important
role in exporting of small companies. In many cases, small enterprises most often find their
international cooperators in international trade shows encouraging by government agencies
or trade associations. Almost all of these small enterprises use intermediaries in exporting to
avoid difficulties and complexities in export procedures. The most mentioned barriers are
foreign language skills and an inadequate of network. Recommendations for entrepreneur
development regarding the importance and creating of networks, foreign language skills are

included.

Keywords Internationalization, exporting, networks, small business.
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ABSTRACT

This article presents the importance of knowledge management in accordance with
the seven processes: @) knowledge identification ) knowledge creation and acquisition )
knowledge organization &) knowledge codification and refinement &) knowledge access ©)
knowledge sharing and ) learning. To create a learning organization or the abbreviation LO,
we need to focus on the development of knowledge, ability, skills and capabilities of
personnel in the organization to encourage all personnel in the organization to have the
opportunity to learn and develop continuously and fully. Knowledge management is one of
the important tools to keep the organization's knowledge from being lost to remain with the
organization which based on of the learning organization in this article is based on the
concept of Peter M. which is in the book "The Fifth Discipline" or & disciplines to consist of
the Personal mastery, Mental model, Shared vision, Team learning and Systems thinking.
Focusing on transferring the knowledge that occurs in the person, leading to the knowledge
of the group and learning together of the organization to achieve continuous and stable

development.

Keywords ¢ Learning organization, Knowledge management.
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ABSTRACT

The sustainable organization development with knowledge management is
important, especially the development of the organization to keep up with the world by the
Sufficiency Economy Philosophy given to Thai people by His Majesty King Bhumibol
Adulyadej to consist of "en Sufficiency Economy & Conditions" or "e-Ring Theory o Conditions"
on the terms "knowledge" and "virtue". Which is integrated with the knowledge management
approach to enable the development of knowledge that results in a high performance
organization in accordance with the seven steps process include ) knowledge identification
) knowledge creation and acquisition en) knowledge organization &) knowledge codification
and refinement &) knowledge access o) knowledge sharing and &) learning which will make
everyone in the organization express their knowledge together causing new knowledge to
develop people, develop work and develop the organization to be effective. From all of the

above can lead the organization to sustainable development.

Keywords ¢ Organizational development, Knowledge management, Sustainable organization.
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